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Michael Byers
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Vijay Taneja (pictured at center) had a thriving business, a palatial house and a budding 

entertainment empire — all built on money stolen from his own community.  By Annie Gowen
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At Sandy Spring Bank, we believe there’s only 
one way to effectively manage wealth – match it 
to your goals.  Our approach is consultative and 
targeted with your unique intentions, time frames 
and tolerance levels in mind. You can count on us 
for the most unbiased investment advice possible.  
The result is strong wealth management that’s 
completely objective and independent.

  Trust and Fiduciary Services
   Estate Planning
  Investment Management
  Retirement Planning

Your goals. Our goals. 
Always the same.

personal  small business  commercial  wealth management  insurance

HeritAge
t e A m w O r k
cOmmitment
S t r e n g t H

800-399-5919
sandyspringbank.com

Since 1868
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Who Knew | Name this local famous person Born in Chicago + Attended Westland Middle School 

in Bethesda + Daughter of a prominent politician and diplomat + A journalist, author, mother and first lady + Was introduced to 

her future husband by Tom Brokaw + Has a rose named in her honor = (Answer: See next page)

JUNe 6,  2010  |  T h e  Wa s h i n g T o n  P o s T  M a g a z i n e 3

interview by AmAndA Long 

in second grade, my mom sent in a 
picture of me into an agency. And I 
was exactly what they were looking 
for in the early ’80s: a freckled-face, 
cute little white kid. We lived just 
55 minutes out of Manhattan, and 
there’d be weeks we’d drive into the 
city four times. I’d be at school for half 
an hour, and this voice would come 
over the intercom: “Mike McCarthy, 
please come to the office. Your mother 
is here to pick you up.” She’d have 
four miniature Izod shirts in different 
colors and OshKosh pants folded 
perfectly in the back seat, and off we’d 
go. I couldn’t really act. You put lines 
in front of me, and I’d just mumble. 
I followed directions and made all 
the right faces, but I never really did 
anything. Once it starting eating into 
Little League practice, I begged to 
stop. I never saw it as a career, so I 
didn’t miss it.

My dad, being a New Yorker who 
grew up two blocks from restaurant 
row and being in the business of food 
science, loved  (Continued on Page 4)

What’s 
brewing
Mike McCarthy, 36 //   
Director of brewing 
operations, Capital City 
Brewing Co. 

First Person Singular
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to cook. And when he was cooking, he 
always made a point to tell me why he 
was putting stuff into other stuff. If he 
put eggs in, he’d explain why that egg 
needed to be there. And the answer 
wasn’t because the recipe said so. I 
became a pretty good cook because I 
had to. My dad worked a lot, my mom 
traveled, so if I wanted to eat, I had to 
cook.

(Continued from Page 3) I got my start here as a line cook. 
But as soon as I poked my head into 
where the brewing was happening, I 
wanted more. I wanted to know what 
they were putting into the vats and 
why and at what temperature and just 
everything. One Monday, the assistant 
to the brew master didn’t show up, and 
that was my chance.

Being in those commercials 
definitely helped me feel comfortable 
in just about any situation. I can jump 
in and not be intimidated. If I’m sitting 

next to a lawyer, I don’t feel any “less 
than” because I just brew beer. If I’m 
at the bar with someone drinking 
my beer, I can take the criticism and 
the praise and just enjoy watching 
someone consume what I just made 
30 feet away. I’m pretty tough, pretty 
thick-skinned. Growing up in New 
York helped, but so did sitting in front 
of a camera all day.

I’ve never been in any of our 
commercials, and don’t think I ever 
will. We like the beer to be the star.

VALUABLE JUNK

$10,000 // The amount 
Omar Soliman won as a 
college senior for his junk 
removal business plan 
in the Leigh Rothschild 
Entrepreneurship 
Competition

foreclosed homes and taking on larger 
commercial jobs, such as clearing out a 
store for a bankrupt retail chain.

The recession also forced the guys 
to hone the company’s mission: “You 
can hire us for anything a grandma 
would hire her grandson for,” Friedman 
said. A plan to expand into home 
organization (College Foxes Packing 
Boxes) has been put on hold.

Still, running a $4 million business 
in your 20s has its perks. The guys 
competed to win investment money 
(for the College Foxes venture) on the 
ABC show “Shark Tank” but declined 
to accept their winnings, which they 
said would have required them to turn 
over part ownership of their company. 
After that came a stint on Bravo’s “The 
Millionaire Matchmaker” in which the 
men were set up on semi-blind dates, 
but neither relationship lasted.

These days, the friends are looking 
forward to the release of their book, 
“The Effortless Entrepreneur,” in 
September. They also speak across the 
country about their experience.... The 

college 
hunks and 
their junk 
business

Whatever Happened To ... 

ANSWER Maria Shriver

by yLAn Q. mui

seven years ago, Nick 
Friedman and Omar Soliman 
were childhood friends 
looking to make some extra 
money during summer break 
from college at home in 
Washington. They borrowed 
a cargo van from Soliman’s 
mother, a furniture store 
owner, and began helping 
local packrats get rid of 
unwanted stuff.

College Hunks Hauling 
Junk was born. The summer 
lark has since grown into 
a national franchise and 
turned Friedman and 
Soliman into millionaires.

“This is us chasing the 
vision,” Friedman, 28, said 
recently.

The fledgling business was 
featured in The Washington 
Post in 2005, but it grew 
quickly. A year later, Friedman 

and Soliman expanded into new cities 
and now have about 100 employees 
in 28 locations from Richmond to Los 
Angeles. Their headquarters is in a 
Rockville warehouse, with a satellite 
office in Tampa. About 75 percent of 
the junk haulers are college students, 
Friedman said, and all must be friendly, 
clean-cut and collegial.

When the business started, demand 
for moving services was sky-high, given 
the housing boom. But as the housing 
market stumbled, Friedman said, they 
were forced to adjust by cleaning out 

omar 
soliman, 
left, and nick 
Friedman.

For the original story, go to 
washingtonpost.com/magazine.
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Interior Design Studio  |  Furniture Showroom  |  Design Professionals  |  Window Treatments  |  Hand Knotted Rugs
Rockville, MD 301/881-6010  |  Dulles, VA 571/323-6000  |  Malvern, PA 610/644-7450  |  www.sheffieldfurniture.com

No purchase necessary.  Sweepstakes is sponsored by WP Company LLC d/b/a The Washington Post and Sheffield Furni-
ture. Contest is open to those who are 18 years of age or older and live in Washington, D.C., Maryland and Virginia at the time 
of entry and receipt of any prize.  Void where prohibited by law.  One (1) winner will receive a $1,000 gift certificate from Shef-
field Furniture.  Entry period begins on Sunday, June 6, 2010 at midnight EST and the contest will end at 11:59p.m. EST on Sun-
day, June 13, 2010.  Log onto washingtonpost.com/postfun to enter.  Or mail a 3 ½” x 5” postcard with your complete name, ad-
dress, daytime phone number and e-mail address to:  Sheffield Furniture Sweepstakes, Advertising Promotions Department, 
1150 15th Street NW, 7th Floor Lennox, Washington, D.C. 20071.  Number of entries will determine the odds of winning.  Par-
ticipating sponsors, their employees and agencies are not eligible.  For complete rules log onto washingtonpost.com/postfun. 

Enter for your chance to win a 

$1000 gift certificate
to kick off Sheffield’s Summer Sale Event... 

For more information please log onto
 washingtonpost.com/postfun 
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the Mall and to destinations such as 
Nationals Park or Ben’s Chili Bowl. 
They can also be reserved for special 
occasions. “Last summer, we had a 
wedding where a groom wanted just 
one pedicab,” Rahmani says. “It was an 
outdoor wedding, and he drove [the 
bride] around the property and then 
straight down the aisle to the altar.”
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Closer Inspection

Driver sarah 
holzhausen, 25, 

estimates she gives 
10 rides a day, five 

days a week.  
“i’m definitely in the 

best shape i’ve been in 
my life,” she says.

by Kris CoronAdo

There’s a slight breeze and a whir of 
gears as a pedicab driver cruises along 
Adams Morgan’s 18th Street. “It’s like 
riding in a convertible with less wind, 
and you’re going a lot slower,” says 
Martin Rahmani, co-owner of Capitol 
Pedicabs in the District. “You get to look 
out and see the city in a different way.”

In March 2008, less than a year 
after graduating from American 
University, Rahmani and Steven 
Balinsky debuted Capitol Pedicabs 
with a fleet of six vehicles. Today, the 
company’s shed houses 30 of what 
Rahmani jokingly calls “oversize 
tricycles.” The cabs, powered by a 
pedaling cyclist, can ferry folks around 

Pedicab power
transport that’s slow but spunky

rates are flexible and at 
the discretion of the driver, 

but generally average $5 to 
$10 a person. monument 
tours are a flat rate of $60 

an hour. gratuity is optional, 
but the average tip for a ride 

is about $5.

flats happen, 
but drivers carry 
spares and can 

change the 
26-inch-by-

2½ -inch tires 
themselves.

The average  
speed is 7 mph.  
“no one’s getting 

in a pedicab 
because they’re in 

a rush,”  
rahmani says.

Drivers wipe down 
their pedicabs’ 

chains with orange 
peel. “it’s a natural, 

environmentally 
friendly degreaser,”  

rahmani says.

passengers 
can use a 

removable 
canvas cover 

to protect 
themselves 
from sun or 

rain.

The passenger seat lifts up to 
reveal a storage space for the 

driver’s belongings as well as 
a battery that powers the cab’s 
brake lights and turn signals.

each cab is 
equipped with a 

Cateye bike light, 
which provides 

visibility up to 10 
meters, and a bell 

to alert pedestrians.

The pedicabs have 
fiberglass bodies, 
and their metal 
components are 

made of steel alloy. 
The vehicles weigh 
about 150 pounds 

and can carry 600 
pounds.

Cushioned bike saddles 
make a big difference: “you 

need the extra padding for all 
the hours you spend sitting 
on these,” rahmani says.
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each cab 
comes with 

shimano bike 
gears. “it’s 
essentially 
the guts of 
a 21-speed 

mountain bike,” 
rahmani  

says.
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Look for STIHL Express  
on participating  
Dealer Web sites.When you’re ready, it’s ready.

save time. reserve Online.
PiCK UP iN tHe stOre.

$14995

BG 55
HANDHELD BLOWER • Proven handheld 

blower at an 
affordable price

• 2-year limited 
homeowner 
warranty

Create a custom 
lawn care system – buy 
the KombiMotor and the 
attachments you need

2 year limited 
homeowner 
warranty

KM 55 R 
KOMBISYSTEM
One Powerhead. 
Multiple Attachments.

$20995

Line Trimmer 
$8995

Cultivator 
$16995Blower 

$12995

MORE 
OPTIONAL 
ATTAcHMENTS 

Curved Trimmer 
Brushcutter 
Curved Edger 
Straight Edger 
Pole Pruner 
Power Scythe 
Bristle Brush 
STIHL 
PowerSweep™ 

Straight 
Hedge Trimmer 
Adjustable 
Hedge Trimmer

(Attachments sold separately)

Km 90 r 
model 
shown

STIHL HAS YOU COVERED WITH 
PROTECTIVE APPAREL AND ACCESSORIES.

Powerhead 
Only

Burtonsville
Zimmermans Home Center
301-421-1900

Centreville
Sully Station Ace Hardware
703-791-7855

Dale City
Pitkins Ace Hardware
703-670-2139

Dameron
Carroll’s Equipment
301-872-5553

Deale
Deale Hardware 
& Home Center
410-867-8080

Fairfax
Brandell’s Lawn & Garden
703-323-7039
brandellslawnandgarden.us

Fairfax
Virginia Outdoor Power Eq. Co.
703-207-2000

Faulkner
Hugh C. Gardiner Inc.
301-934-2841

Fredericksburg
Morton’s Power Equipment
540-898-8738

Leesburg
T W Perry
703-777-3030
twchainsaws.com

Manassas
Eaheart Equipment 
703-366-3880

Manassas
Scott’s Turf 
Equipment & Supply
703-330-2587

Manassas
Woodbine Ace Hardware
703-791-7855

Marshall
Piedmont Trailer & Equipment
540-364-9295
piedmontequipment.us

McLean
McLean Hardware
703-356-5496

Mechanicsville
Milt’s Sales & Service
301-373-5904
milts.us

Newington
Belmont Power Equipment
703-550-1750

Purcellville
Browning Equipment 
540-338-7123

Remington
Arbor Tech Supply
540-439-9038

Rockville
Rentals Unlimited
301-294-6066

Solomons
Solomons True Value
410-326-1000

Sterling
Lawn & Leisure 
703-471-6699

Upper Marlboro
Marlboro Mower
301-372-8279
marlboromower.net

Waldorf
Gardiner Outdoor Products
301-843-6620
gardineroutdoor.us

Warrenton
Eaheart Equipment 
540-347-2880

Woodbridge
Potomac Mills 
Power Equipment
703-491-4455
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Date Lab   

interviews by  
stephen LowmAn

7:30 p.m., Oya, Penn Quarter
anna: I had just come from the gym 
at work and got to the restaurant five 
minutes early. I ordered a glass of wine 
[from the bar]. I wasn’t really nervous 
or anything, more like, “Who are they 
going to set me up with?”
Daniel: I got to Chinatown around 7, 
so I was actually a half-hour early. I 
walked around a little bit, went to City 
Sports and popped in and out of some 
other places. When I arrived, she was 
already there waiting at the bar. She 
was gorgeous.
anna: I don’t really have a type, but I 
was attracted to him when I saw him. 
Immediately, there was a good vibe. We 
gave each other one of those meet-and-
greet-type hugs, then he sat down and 

ordered the same drink I had. He asked 
what I did before coming here. I said, 
“Oh, I was at the gym.”
Daniel: Her work has a gym, and she 
personal-trains there, too. That’s how 
we jumped into the whole running 
thing. She is a marathoner, and I am a 
marathoner. She is not just a runner, 
she is lightning-fast. I find that drive 
and intensity really attractive.
anna: Runners can be strange people, 
and I have met guy runners who are 
just bizarre. This was great, though. 
Both of us have similar personalities, 
which I don’t find very often in D.C. He 
seemed pretty laid-back, very go-with-
the-flow and like he didn’t take life too 
seriously. After we finished our drink, 
we went to a table.
Daniel: We were doing that thing 
where you have the menu right in front 
of you and you are looking at it but not 
really reading it. We were talking the 
entire time. I don’t know a whole lot 
about wine, so she picked out a bottle 
for us. We ordered some sushi and 
shared different-sized plates: steak 
skewers, chicken and salad. We could 

have portioned everything onto our 
own dinner plates, but we just shared 
and ate off the food plates.
anna: You know how sometimes if 
you go to a restaurant you can tell the 
people who are on a first date? I think 
if someone looked over, they wouldn’t 
think we were on a first date, just 
because there was such ease to it. We 
didn’t mention what we do [for work] 
for quite a while. When it did come up, 
we both agreed that it was so off-putting 
whenever the first question somebody 
asks you is, “What do you do?”
Daniel: The thing I really liked about 
her was that she was definitely not 
Type A. She didn’t seem fixated on one 
thing, like her job. It’s hard to meet 

She’s laid-back, generous and in a 
band, and looking for a woman 

who’s girly, confident and fun. Is that 
you? Apply at washingtonpost.com/
datelab. Find out whom else we’re 
looking for at facebook.com/datelab 
and on Twitter (@datelab).
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Can two marathoners  
go the distance?
anna russell, 27, policy analyst
Daniel Zielaski, 26, graduate student

DAtiNg hiStoRy AS A tV ShoW…
Anna: Nice girl dates a string of losers: 
“Love Gone Bad,” the series. I am sure 
MTV would pick it up.
Daniel: Based on the short story 
“Children of the Corn” by Stephen King.

hoW you fEEl ABout  
WoRkiNg out …
Anna: I run marathons, so I work out 

every day. I am also working to 
become a professional trainer.
Daniel: I run 13-22 miles a day.

hAppiESt WhEN …
Anna: I am at the beach or traveling.
Daniel: On the road. I have traveled to 
27 countries in the past six years.

fiRSt thiNg pEoplE NotiCE 
ABout youR hoME …
Anna: That I have a pretty good view 
from my window.
Daniel: Nothing; I am a minimalist. I 
sleep on an air mattress.

DREAM DAtE …
Anna: A humanitarian that is tall, dark 
and handsome. Maybe Jack from 
“Lost.” I want to meet someone that 
likes to travel, doesn’t need tons of 
stuff in life to make them happy and is 
a good person.
Daniel: A baker who runs triathlons and 
hates golf.
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people in D.C. who are interesting and 
eclectic. I want somebody who, when I 
am hanging out with them, I’m going 
to get into new situations. She seems 
really dynamic in that way. 
anna: After dinner, we both agreed 
that we should get a drink somewhere.
Daniel: I think it was my idea to go 
to Proof, and she was on board with 
it. We had a glass of wine. I said, “You 
know, Date Lab is going to ask us if we 
exchanged numbers, so we should just 
set up a time to hang out now.”
anna: We were having a really good 
time. He called my phone, so I have his 
number. Proof was closing down, and 
by that point we had already missed 
[the last] Metro, so it was like, “We 
might as well continue going out!” 
It’s not something I normally do on a 
Monday night.
Daniel: We talked about how both of 
us, when we go out, don’t have an “off ” 
switch. We went over to Clyde’s. She is 
like, “Let’s get cans of PBR.” Sometimes 
you go out with people, and they are 
all wine and martinis. I liked that she 
ordered PBRs for us. We talked about 
all the different places we have lived 
and how we both love it out West. The 
ebb and flow of conversation was such 
that there were no secondary thoughts 
running through my head. I completely 
lost track of time.
anna: By the time I got in a cab, it was 
maybe 12:30 or 1 [a.m.]. The time flew 
by. He paid for the drinks and for my 
cab home. It was above and beyond 
nice. We told each other that we would 
definitely hang out again soon. I give 
[the date] a 5 [out of 5].
Daniel: We did a little hug, a little 
embrace. I’m training to be a teacher, 
and here’s the thing: A lot of teachers 
think you can’t give out 100 percents 
because nobody should always be 
getting a perfect score. But I don’t really 
believe that. I think if you do something 
great and it goes really, really well, then 
you should know it went really, really 
well. So I am going to go ahead and give 
it a 5. I had a blast!

UPDATE: Daniel and anna have met 
up several times, including once for a 
run to georgetown followed by lunch on 
the potomac. he says she’s a “complete 
breath of fresh air.” she says the status 
of the relationship is “really good.”
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Our Town
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Your Friends and Family Will Love  
Fairfax County.
Hey...I’m Steve the Fairfax County Base Camp 
Sherpa. If you’ve got friends and family coming 
in for a visit, Fairfax County is the perfect place 
for them to stay. Visit me at www.fxva.com/steve 
and I’ll be your personal video guide!

Oceanfront on the Boardwalk at 17th Street

866-OC-SUITE (866-627-8483 / www.ocsuites.com

OCEAN CITY, MD’S
“MOST PRESTIGIOUS
BOARDWALK ADDRESS”

Holiday Inn Hotel & Suites, located directly on
the ocean in Ocean City, MD, offers guests a
rejunevating vacation experience.Two elevated
oceanfront pools overlook the boardwalk and
beach - one a fun-filled activity pool w/slides
and a lazy river, and the other a large, relaxing
pool. Spacious luxury one-bedroom suites
w/jacuzzi bathtubs and residential kitchens, as
well as private oceanview balconies. Four-story
Atrium surrounds the indoor pool, cafe and bar.
Exercise room and game room. Fine restaurant.

Take a drive to the 
country, and leave 
your cares behind!

 Dash away for a day or an 
overnight stay and come home 

refreshed. Eat at a quaint 
restaurant, walk in a shaded 

forest, stroll our Main Streets for unique 
antique or specialty shops. Or just come 

for one of our many unique events 
such as the Maryland Wine Festival, 
Maryland Microbrewery Festival or 
the Anniversary of Corbit’s Charge. 

Centrally located and just 45 minutes 
northwest of Baltimore. Carroll County 

offers an experience at every turn.

Call 1-800-272-1933 or visit 
www.CarrollCountyTourism.org 

to request our 2010 Calendar of Events
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Q: What awards has it won?
A: The Nobel Peace Prize for Hunting.
Q: You made that up.
A: Yes, but the rest of this is mostly 
true.
Q: What is the Hunt?
A: It’s a big contest that will play out on 
the streets of Washington on Sunday, 
June 6. It was created by Dave Barry, 
Tom Shroder and Gene Weingarten, 
who also wrote the health-care bill. 
The Hunt is now in its third year. To 
compete, you’ll spend an afternoon 
trying to solve big and bizarre Puzzles 
strewn throughout the heart of 
monumental Washington. You could 
win valuable prizes.

Are you looking for adventure, excitement, 
romance, wealth, glamour, washboard abs, a 

personal helicopter and an afternoon of bemused 
confusion? Then you have come to the right place 
for one of those things. Because we’re going to tell 
you in Q&A format, with you playing the part of 

“Q,” how you can participate in the world-famous, 
award-winning Washington Post Hunt.

 
illustrations by  
Michael byers
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The Essential Info
    Answer the five Opening 
Questions on Page 15. Familiarize 
yourself with the rest of the June 6 
issue of the Magazine.

    Dig up some people to hunt with 
you — family members or friends — 
and head downtown. Make sure you 
have the Magazine, a pen or pencil 
and at least one charged cellphone.

    Before noon, arrive at the 
Hunt Stage in Freedom Plaza 
(located at coordinates E-9 on 
the Hunt Map on Pages 18 and 
19). At noon, we will make an 
announcement from the stage that, 
combined with the answers to the 
Opening Questions, will give you 
the map coordinates for the initial 
locations of the five Puzzles.

    Visit the Puzzle sites in any 
order you wish. The solution to each 
will be a number. Each number will 
correspond to the number of one of 
the Clues on Pages 16 and 17. These 
five Clues will be essential to solving 
the Hunt.

    gAther by the Hunt Stage 
at 3 p.m. The Final Clue will be 
announced from the stage. Use the 
Final Clue, along with the five Clues 
you already have, to figure out what 
you need to do to win.

    After the Final Clue is 
announced, either solve the Hunt or 
decide that you can’t solve it, and 
relax around the stage area until we 
present the Hunt winners and all the 
solutions.

Q: How valuable?
A: Have you heard of the Star of India?
Q: Yes!
A: Well, our prizes are nothing like that. 
The first team to correctly solve the 
2010 Post Hunt will win $2,000. The 
second and third teams win $500 each.
Q: What do I get if I don’t win?
A: A wild, challenging and entertaining 
day, and a big old wad of fun for the 
whole family.
Q: What do I have to do to 
participate?
A: Mainly, show up. The Hunt begins 
at noon on Sunday, June 6, at Freedom 
Plaza, on Pennsylvania Avenue NW 
near 14th Street NW in downtown 
Washington. (See the Hunt Map 
you’ll find on Pages 18 and 19 of this 
magazine.)
Q: May I bring family, friends, 
friends with benefits, etc.?
A: We recommend it highly. Team 
thinking is the best way to solve Hunt 
Puzzles. Your team can be any size.
Q: Are children allowed?
A: They’re not just allowed; they 
can be advantageous. Kids often see 
things their rocket-scientist parents 
miss. They’ll tug on your sleeve and 
say something like, “Why does the 
kangaroo have three legs?” And you’ll 
say, “Not now! We’re trying to figure 
out What’s Wrong With the Picture?!”
Q: Is there parking?
A: There’s plenty of parking available 
downtown on Sundays, but we still 
strongly recommend taking Metro. The 
Federal Triangle station is less than two 
blocks from Freedom Plaza; the Metro 
Center and McPherson Square stations 
are both within easy walking distance.
Q: What do I need to bring?
A: Two things you absolutely must 
have: a copy of this issue of The 
Washington Post Magazine and a 
cellphone. You should also have a pen 
and some paper.

Q: Will I need a harpoon?
A: Not this year. But if the weather is 
inclement, you should bring rain gear. 
The Hunt goes on rain or shine.
Q: Is there anything I can do to 
prepare?
A: It will help immensely to familiarize 
yourself with the entire contents of this 
magazine. Also, you might want to visit 
www.washingtonpost.com/posthunt/, 
where you can review Puzzles from 
previous Hunts and try to solve the 
practice Puzzles.
Q: Okay, I’m ready for the Hunt. 
What do I do first?
A: Turn to Page 15 and answer the 
Opening Questions. You should do 
this before noon on June 6; in fact, we 
suggest you do it now. We’ll wait here.
A: We are twiddling our thumbs while 
we wait.
A: Our thumbs are sore already.
Q: I’m back!
A: So soon?
Q: Those were strangely easy. 
Also, stupid.
A: Yes. From here, the Hunt gets 
trickier, although in many ways it 
remains stupid.
Q: What will happen at noon?
A: Dave, Tom and Gene will be onstage 
(Dave is the good-looking one). They 
will deliver a series of numbers that, 
combined with your answers to the 
Opening Questions, will tell you the 
map locations of the starting points 
for the five Hunt Puzzles. You can go 
to these Puzzles in any order; they’re 
all within easy walking distance of the 
stage.
Q: When I arrive at a Puzzle location, 
how will I know I’m in the right 
place?
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A: Each Puzzle will be obvious; nothing 
is hidden, and nothing is small. Keep 
in mind that sometimes Puzzles are in 
two parts; the first part will somehow 
direct you where you need to go to find 
the solution. You will not have to enter 
any buildings at any point in the Hunt.
Q: How do I solve the Puzzles?
A: Each Puzzle has a single answer. 
THE ANSWER IS ALWAYS A 
NUMBER. We are shouting in capital 
letters, because this fact is crucial. 
Study the Puzzle until you think you’ve 
figured out what the number is. Then 
go to the numbered list of Clues on 
Pages 16 and 17. If the number you 
guessed doesn’t match the number of 
one of the Clues on that list, your guess 
is wrong.
Q: What if it does match one of the 
numbers?
A: You might still be wrong, but 
probably not; the Puzzles are designed 
so that when you solve one, it’s an 
“aha!” moment, and you’ll have a 
strong sense that you are right.
Q: What do I do with the solutions 
to the Puzzles?
A: The number solution for each 
Puzzle will match one of the numbered 
Clues on the Clue pages. When you’ve 
solved all five Puzzles, you’ll have five 
corresponding Clues. Those Clues are 
the key to solving the Hunt, but more 
on that later.
Q: What if I can’t solve a Puzzle?

while yodeling.
Q: But I won’t be wearing pants.
A: We are telling the jokes here.
Q: sorry.
A: You will have to solve the End Game 
on your own. Whether or not you 
figure it out, make sure that at least 
one person on your team returns to 
the stage at 3:30. At that point, we will 
either announce the winners, or, if we 
think it’s necessary, give an additional 
hint. The Hunt continues until we have 
winners; this usually takes less than an 
hour. After that, we reveal the solutions 
to all the Puzzles, and you boo us with 
heartfelt passion.
Q: Any final tips?
A: Remember that, above all else, the 
Hunt is supposed to be fun. So don’t 
get stressed; enjoy yourselves and bask 
in the chaos. Also, use common sense: 
If you solve a Puzzle, don’t shout out 
the answer (competitors are listening). 
Periodically check the message board 
on the Hunt Stage. If we need to alert 
you to something, that’s where we’ll 
do it. You’ll see many logos from our 
wonderful sponsors around the Hunt, 
but we haven’t hidden any Clues 
in them. If you have any questions 
(other than “What’s the answer?”), 
knowledgeable and courteous Hunt 
Staff Members wearing prestigious 
Hunt Staff T-shirts will be around to 
help you.
Q: Will the T-shirts be white?
A: No. One year they were, and it 
rained, and we haven’t heard the end 
of it.

A: Go on to the next one. You have 
three hours to solve them all, which 
allows for extra time to double back 
and try again. In general, work quickly, 
but there’s no need to run.
Q: What about the other numbers 
and Clues on the Clue pages?
A: Decoys. Their purpose is to     
                  you.
Q: What?
A: That’s Russian for “confuse.”
Q: Okay, so I’ve solved the five 
Puzzles. Then what?
A: Go back to the Hunt Stage in 
Freedom Plaza. At 3 p.m., we’ll deliver 
a Final Clue. The Final Clue, combined 
with the five Clues you got from solving 
the Puzzles, will in some way reveal 
what you have to do next to win the 
Post Hunt. We call this part of the 
Hunt the End Game. It’s sneaky and 
devious and mean and diabolical. 
It has to be tough, so that out of 
thousands of Hunters, only a handful 
will get it quickly.
Q: What sort of thing do you have 
to do to win the end game?
A: You will have to remove your pants 

Looking to connect with fellow 
Hunters once it’s all over? Can’t 

make it downtown at all this year? 
We’ve got you covered. On Monday, visit 
washingtonpost.com/posthunt to:  
»Watch video recaps of all the 
Puzzles and the End Game. 
»Upload your Hunt photos 
to our gallery. 
»Post your comments about the event. 
»Chat with Tom and Gene at noon.

cmyt  ten
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QUESTION 1
Your Toyota has a stuck accelerator 
and is picking up speed. What should 
you do?
A. Call the police.
B. Send an urgent text message to your 
Uncle Steve.
C. Hire an attorney.
D. Die.
e. Duh, shift into neutral.

QUESTION 2
What did Vice President Biden say to 
President Obama at the signing of the 
health-care act?
A. “I’ve had it with these (bleeping) 
snakes on this (bleeping) plane.”
B. “This is a big (bleeping) deal.”
C. “Does this act cover hair transplants?”
D. “Can you believe I’m next in line for 
the (bleeping) presidency?”

QUESTION 3
Which of these is not the name of a 
current or former TV show?
A. “America’s Top Phone Sex Operator.”
B. “Last Toddler Standing.”
C. “You Want Me to Go to the 
Toilet Where?”
D. “Holocaust on Ice.”
e. None of the above, but 
only because no studio exec 
has thought of them yet.

QUESTION 4
If sen. Mike Crapo of Idaho co-
sponsored a bill with Rep. John 
Dingell of Michigan, and it was 
enacted, what would it be called?
A. The Smoot-Hawley Tariff.
B. The Beatles.
C. The Late Ethel Merman.
D. The Crapo-Dingell Act.

QUESTION 5
The official motto of the District 
of Columbia is “Justitia Omnibus.” 
What does it mean?
I. “Land of Wingtips.”
J. “Justice for All.”
K. “The [bleep] set me up.”

The answers to these questions, combined with 
the Opening Clue delivered at noon from the Hunt 
Stage at Freedom Plaza, will give you the map 
coordinates of the five Hunt Puzzles.
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5  If you want status, you want 

To determine which five 
Clues on these pages are 

genuine, match their numbers 
with the numbers you get 

from solving the five 
Hunt Puzzles. The rest of 

the Clues are decoys.

8  Even though this is only a red
herring, it is delicious.

10  “Shall I part my hair behind? Do I
dare to eat a prune? I fear that I shall 
have to poo real soon.”

13  On the front, circle the word that
got you where you are.

14  On the back, circle the word 
on the front.

15  Circle around back.

17  That is not 4 u 2 no.

18  Support the Jews: Mr. Simpson, 
grape-cranberry, and  

21 On the back, draw a picture of the
first, and add your cell number.

23 If the liquor store asks if you are a
drunk, take the fifth.FAcE imAgE © 

iSTockphoTo/
ciSALE; Book imAgE 
© iSTockphoTo/
kAThy konkLE; 
Bird imAgE © 
BigSTockphoTo.
com; STick 
phoTogrAph © 
iSTockphoTo/
wiLLiAm howELL; 
diAL SoAp 
phoTogrAph By 
mArk giAimo; AdoLF 
ThE rABBiT imAgE 
By dAvid cLArk
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50  50.

61  Put your name on it, and your
cellphone number, and stick it 
where the sun don’t shine, except 
on Thursday.

62  Uh-uh.

66  B 4 u can win, U need 2 go 2
the 2nd.

71  Rosenkrantz and Guildenstern
are debt.

74  Next, you find the person 
wearing the third.

75  Sometimes, you just have 
to draw a line.

77  Copacetic.

79  Third, steal first.

82

{ 2 0 1 0  P O S T  H U N T }

25 It’s not a liquor store, it’s a front.

27  What da name of dat guy?

29  It’s not a front, it’s arrears.

34  Keep doing what’s right,  
then see what’s left.

35  Drill, baby, drill. Then blow it out 
your blowout preventer. 

39  Show me a pretty little number /
When she walks, she rolls like thunder.

40  Extirpate Sesquipedalianism Now!

45  If you liked it, then you 
shoulda put a ring on it.

46  

89  

902  A man, a plan, Suez!

907  Go forth and multiply.

909  Go second, and divide.

999  You don’t like it? So Suez.

1,009  What’s up with that?

1,206  Find the woman with 
the hourglass shape and yelp 
like a whelp.

1,309  What’s that all about?

1492    If it isn’t Columbus,  
and it isn’t blue, what is it?

1,550  What the Dickens?

2,000  WTF? 

403 Next, put your money 
where his mouth is.

493  The buck stops over there, 
near the salt lick.

500 Hand it over while whispering
the sound of the fourth.

509  A measure of the extent to which
you realize you are trapped in a world 
almost entirely devoid of raisin.

700  In the first place, there is no 
third place.

708  Second that emotion. 
Then subtract by five.

816  

90  Second, steal third.

91  If you see what we mean /  
This means sixteen.

97  Bet on the second to place 
and the third to win.

99  The key is to eliminate the 
middle man.

100  That’s one small step for man,
one giant leap for mankind, one 
enormous stride for humanity, one 
humongous . . .

101  Walk up to him and say, 
“Fill Up the Third!”

208  Negatory

210  Former name Caps’ home.

211    Count down from one hundred
until you hear a moo.

294  50.

295  The tooth? You can’t handle 
the tooth.

297  Reply hazy; try again.

299  Nudge, nudge. Wink, wink.
Quack, quack.

370  Put your left foot in.  
Put your left food out.

371  Uh-huh.

375  Third, you have to think 
inside the box.

378  Inka binka bottle of squid ink.

400 A measure of the extent to which 
you realize you are trapped in a world 
almost entirely devoid of  reason.88  First, steal second.
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illustration by otis and barbara sweatThe hunT Map
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by Annie Gowen

Visitors arrive at the estate 
of Vijay Taneja in Fairfax in 

November 2008 for the auction 
of the home and its contents. 

Below: Taneja, who pleaded 
guilty to money laundering, 

arrives at U.S. District Court in 
Alexandria in January 2009.

he night his movie opened, 
vijay taneja arrived at the 
small Falls Church theater in 
his gleaming mercedes-Benz 
gL450, greeting well-wishers 

gathered for what was surely a first — a 
local premiere of a major Bollywood film. 
¶ nearly everyone in northern virginia’s 
tightknit community of indian immi-
grants knew taneja, who had come to 
Arlington from new delhi as a youth and 
founded a successful mortgage firm in 
Annandale. he’d helped many of those in 
attendance buy their first homes, and he’d 
built himself a palatial white mansion fit 
for a raj in a modest Fairfax subdivision. 
he’d also started his own local entertain-
ment production company that brought 
Bollywood stars such as shah Rukh Khan 
and Aishwarya Rai to tour the United 
states. ¶ With seemingly deep pockets fu-
eled by the northern virginia real estate 
boom, taneja, now 49, had realized a long-
time aspiration. he’d produced a Bolly-
wood film, bankrolling “Aap Kaa surroor: 
the moviee — the Real Luv story,” about 
a rock star framed for murder.

Vijay Taneja had a thriving 
business, a palatial house and a 
budding entertainment empire 
— all built on money stolen 
from his own community

Bollywoodmirage
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{ b o l l y w o o d  m i r a g e }

taneja was a rotund man who mum-
bled when he talked and had no stage 
charisma. But friends and family were 
accustomed to him grabbing the spot-
light, and this summer night in 2007 
would be no exception. he beamed 
with pride as the movie played. there 
was no glimpse of the steep downward 
spiral his fortunes would take in just a 
few months, with lives left in ruins, the 
indian community betrayed, taneja in 
federal prison, and a $150 million bank-
ruptcy case that is far from resolved.

When the film was over, guests milled 
around the tiny lobby nibbling on samo-
sas. they politely congratulated the host, 
but everyone could see the movie — with 
a wooden young star and a meandering 
plot — was hardly hit material.

“it was heavy on everybody’s mind: 
‘hey, this is not a great movie. What is 
he going to do? he is going to lose his 
shirt,’ ” recalled one guest, who has a 
prominent job in the indian communi-
ty and did not want to be identified. “it 
was surprising, because we had heard 
so much about it. it was a letdown.”

taneja had spent at least $10 million. 
At the time, it seemed like a lot of money.

T he palace rose on summit 
drive in a quiet Fairfax County 
subdivision near Centreville. 
First trucks arrived, clogging 

the narrow streets to deliver loads of 
concrete blocks and marble, disgorging 
the contents upon what would become 
a sweeping circular driveway.

it was 2005, and the local real estate 
market was in a frenzy. property values 
were rising by double digits each year, 
and homes were snapped up after hours 
on the market. teardowns were com-
mon. even so, the sheer scope of this 
project — a 21,000-square-foot house 
with a swimming pool, tennis court and 
sweeping arches evoking temple archi-
tecture — was jaw-dropping.

“We called it the taj mahal,” said 
a bemused neighbor. the community 
buzzed: Who was this guy?

taneja, who declined to be inter-
viewed for this article, is the son of an 
indian diplomat and immigrated to 
the United states with his family while 
he was still a teen, according to court 
documents and interviews with family 

members. he started working in the 
banking industry while still in college 
and ultimately founded a mortgage 
company, Financial mortgage, in 1990.

he and his wife, deepti, sent their 
three daughters to private school and 
joined a large hindu temple, Rajdhani 
mandir in Chantilly, funneling as much 
as $50,000 in donations over the years. 
taneja became the de facto head of a 
large, extended clan that included his 
elderly parents, according to shafiq Ah-
mad, a northern virginia restaurateur 
and friend of taneja’s. “he was top of 
that family,” Ahmad explained. “he had 
a lot of responsibilities.”

taneja also had a yearning for glam-
our that set him apart from the thou-
sands of indian immigrants who made 
their way to northern virginia during 
those years, drawn by high-tech jobs 
along the dulles Corridor and good 
public school systems.

he formed his own entertainment 
firm, elite entertainment, and began 
producing U.s. tours for Bollywood 
stars. the actors, adorned in glittery 
costumes, would lip-synch to songs 
from popular films as pyrotechnics 
blazed. When the shows stopped at the 
patriot Center in Fairfax, taneja would 
seize the microphone to serve as master 

         He kept adding things [to the mansion]. 
‘How about a pool? How about a theater?'… 

He just wanted to have it.”
Ali Gharai, who designed and built the Tanejas’ home
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with taneja in a limousine after a show 
in houston. “We all kind of drank a little 
too much,” he recalled. the next thing 
he knew, another guest in the party had 
commanded the limo driver to speed 
backward in circles around the empty-
ing stadium parking lot. “vijay is laugh-
ing and rolling on the floor,” mordenti 
recalled. “i don’t know how long we did 
that. … We were paying [the driver] to 
drive backwards, so he did.”

taneja hired mcLean architect and 
builder Ali gharai to build him what 
he hoped would be the biggest house 
in Fairfax.

“he wanted it to be different from 
other indian clients, who are super con-
servative,” gharai said. “he kept adding 
things as time went on. ‘how about a 
pool? how about a theater? how about 
a [squash] court?’ … i knew he was 

never going to use it. he just wanted to 
have it.”

taneja may have wanted to outshine 
his fellow immigrants, but his wife felt 
otherwise, gharai said. deepti taneja 
preferred her used honda to her hus-
band’s parade of mercedes sedans, he 
said.

“it’s too big,” she told gharai as he 
was building the house. “Why do we 
need it?”

M ost Americans were only just 
waking up to the charms of 
the colorful musicals made in 
india, the largest film indus-

try in the world. this was long before the 
success of the oscar-winning “slumdog 
millionaire,” but taneja felt it was only 
a matter of time before the American 
appetite for such films would explode. 
he began traveling to india, looking for 
film projects to invest in. in 2006, taneja 
organized a concert tour for a doe-eyed 
young musician named himesh Resh-
ammiya who was on the cusp of fame in 
india. taneja became convinced he could 
make Reshammiya a star.

“he was still waiting for that day 
that someone would give him a break,” 
taneja recalled in an interview with a 
local indian television station, darshan 
tv, in 2007. “i said, ‘Let’s start it.’ i be-
lieve in the guy.”

the two agreed to make a movie 
together, and “Aap Kaa surroor: the 
moviee — the Real Luv story” began 
filming in germany later that year.

But when it was released in 2007, 
critics jeered the film’s flimsy plotline 
and the acting of its young star. it had 
been optimistically projected to earn 
box office receipts of up to $37 million 
but made about $3 million.

in the end, taneja would recoup 
only about $1.8 million of his more than 
$10 million investment, according to 
a lawsuit he filed against Reshammiya 
seeking an accounting of the box office 
receipts in U.s. district Court in the 
district that was later dismissed.

“he was very disappointed,” said 
Bharat Jotwani, a new Jersey entertain-
ment promoter who knew taneja well. 
“in hollywood, they make movies backed 
by market research. in Bollywood, in 
Bombay, you make daydreams.”

of ceremonies. Afterward, he threw 
elaborate receptions where dozens of 
guests could mingle with the celebrities 
from overseas.

“these concerts promote our cul-
ture to the generation that’s born here,” 
taneja told a Washington post reporter 
in 2002. “they should know their iden-
tity, and indian cinema is the best way 
of keeping them aware of it. … it makes 
me feel i’m keeping india close to the 
indians overseas.”

he spared no expense when it came 
to cosseting the Bollywood stars, provid-
ing stretch limousines, shopping allow-
ances and funds for travel to and from 
india, business associates said. When 
sister singing sensations Karisma and 
Kareena Kapoor toured, taneja made 
sure their dressing rooms were filled 
with flowers — red roses for Karisma 
and yellow blooms for Kareena.

vaughn mordenti, a new orleans 
event producer who worked often with 
taneja, recalls quaffing rum and Cokes 

Opposite page: hrithik Roshan, 
among the Bollywood stars 
promoted by Taneja, at MCi 
Center in May 2002. 

This page, top lef t: Taneja with 
himesh Reshammiya, star of 
“Aap Kaa Surroor: The Moviee — 
The Real Luv Story” in 2006.

Bottom lef t: Taneja with 
Bollywood actor Amitabh 
Bachchan (second from left)  
in 1996.
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See interviews and archival 
footage about the rise and fall of 

Vijay Taneja at washingtonpost.com/
magazine.
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{ b o l l y w o o d  m i r a g e }

T he audience at taneja’s film pre-
miere in Falls Church included 
a young harvard-trained doc-
tor of indian descent who had 

been friends with the tanejas for years. 
he, his wife and their two young chil-
dren spent considerable time with the 
family, he said, socializing at temple 
events and celebrating holidays and 
birthdays together.

When the doctor, now 37, was fresh 
out of medical school and facing a pile 
of school loans and credit card debt, he 
turned to taneja for help in buying his 
first house. taneja got him a $780,000 
mortgage on a roomy brick Colonial in 
howard County for no money down.

“he said he’d make sure i’d get the 
best deal because i was part of the fam-
ily,” recalled the doctor, who did not 
want to be identified for fear of the im-
pact his involvement might have on his 
career. “he said, ‘don’t worry.’ … it was 
a very carefree attitude [as if] he’s done 
mortgages for a long time, and nothing 
would happen.”

But something did happen. in 2007, 
the doctor did a routine check of his 
credit score and noticed something odd. 
taneja had recently helped him refinance 
his home to get a better rate, but the 
credit agencies were reporting that the 
original loan had never been paid off.

“i asked vijay about it, and he told 
me it was just some mix-up, and that 
i shouldn’t check my credit score too 
often, that it would hurt my credit,” the 
doctor said.

if taneja was worried about the 
real estate market beginning to crash 
around him, he gave no public sign of it, 
boasting of plans to build a huge enter-
tainment complex in the ’burbs called 
“Little india.” “i’m a very optimistic type 
of thinker,” he told darshan tv. “What-
ever goes down has to come up, and 
whatever goes up has to come down. 
i’m predicting a year or two from now 
we’re going to have a robust real estate 
market once again. i’ve been through 
this cycle many times.”

meanwhile, the doctor’s mailbox be-
gan filling with alarming notices from 
mortgage companies that he had never 
heard of, demanding money for pay-
ments that were 30, 60 and 90 days 
late. he called taneja, mystified. Again, 

taneja put him off. he would clear it 
all up, taneja reassured him; he just 
needed some time.

shortly thereafter, special agents in 
the FBi’s Washington field office began 
to hear complaints from several large 
banks about taneja’s business activities, 
according to Adam sidney Lee, who 
was in charge of the case.

the housing bubble had burst, ex-
posing thousands of criminals who had 
cheated the system during the boom 
years. some of the fraud was breathtak-
ing, said Anthony sanders, a professor 
of real estate finance at george mason 
University who calls taneja the “indian 
Bernie madoff,” referring to the infa-
mous ponzi scheme operator, because 
he preyed on his own community.

With his debt mounting and the FBi 
on his tail, taneja filed for bankruptcy, 
hired an attorney and agreed to sit 
down with investigators.

Lee said taneja seemed weary as he 
recited how the scams unfolded. “he 
was resigned to the fact this whole thing 
was coming to an end.”

taneja’s fraud may have begun as 
early as 1999, investigators said. he 
found several ways to get cash, includ-
ing tapping lines of credit from banks 
and selling bogus loans that did not ex-
ist to secondary investors. he duped his 
own clients by sitting at the closing ta-
ble and having them sign several sets of 
loan documents, including the original 
mortgage, as well as other mortgages 
the buyers weren’t aware of, authorities 
said. he had the coupon books for the 
additional mortgages sent to his An-
nandale office and kept the payments 
current to avoid arousing suspicion. he 
even turned his own home into a cash 
cow — writing four bogus mortgages 
to come up with $14.8 million, much of 
which went to fund the movie.

investigators found dozens of local 
homeowners who had turned to taneja 

for help and were left with ruined credit 
and thousands of dollars of legal fees.

the howard County doctor said he 
and his wife fear that they may lose their 
home if their finances are not untangled.

“it destroyed us completely,” he said. 
“First of all, psychologically my wife is still 
in dismay. they were her closest friends. 
it was the biggest shock of my life.”

taneja agreed to plead guilty in a 
money laundering scheme to stealing 
$33 million, but the bankruptcy trustee 
says the true amount could top $150 mil-
lion, making it the largest solo bank fraud 
in the history of the eastern district of 
virginia. it could take years and millions 
more in legal fees before the associated 
bankruptcy case — with more than $100 
million in claims — is sorted out.

“he was iconic for us because of 
the amount he was able to steal as an 
individual,” Lee said. “i’ve never seen 
anything like it.”

        He said he’d make sure I’d get the best 
deal because I was part of the family.  

He said, ‘Don’t worry.’ ” 
A friend of Taneja’s who became a fraud victim

‘‘  
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Top: Auction 
visitors mingle 
in the entry hall 
of the Taneja 
mansion.

Lef t: A 
photograph of 
Vijay and Deepti 
Taneja displayed 
inside the home.

S hortly after taneja agreed to 
plead guilty to one count of 
money laundering in federal 
court in Alexandria in 2008, his 

seven-bedroom estate was auctioned 
off to pay his creditors.

deepti taneja, who moved with her 
children into a more modest house 
nearby, did not return calls seeking 
comment. she did not face charges. 

scores of people trooped into the 
house to inspect the enormous kitchen 
and the living room with the hand-
painted mural of the Lord Krishna and 
his consort on the wall. downstairs, they 
took in the movie theater, the squash 

court and the swimming pool with the 
retractable roof. they climbed the wide 
circular staircase to ogle the prayer room 
with its gold-leaf walls — designed by 
a hindu priest — and the master bed-
room with a five-room closet “suite” 
crammed with hundreds of jeweled saris 
and shoes.

“it would make imelda marcos 
proud,” whispered h. Jason gold, the 
bankruptcy trustee.

downstairs, bidders and curious 
neighbors gathered in the party room, 
where a disco ball threw patterns of 
light onto a marble floor. the auctioneer 
wielded the gavel, starting the bidding, 

and after a brief frenzy of excitement, 
the house sold to an egyptian business-
man for around $4 million.

N ot long after the auction, tane-
ja appeared before U.s. dis-
trict Judge Claude m. hilton 
for sentencing. his court file 

brimmed with letters of support from 
friends and family, describing taneja as 
a loving father and husband who had 
tried to help his community.

But the glittery crowd of celebrities 
he used to hobnob with stayed away. 
now he was attended only by his grim-
faced wife, another female relative and 
his lawyers. his midnight-blue suit 
hung awkwardly on his large frame.

in the months ahead, forensic in-
vestigators would devote hundreds of 
hours to unraveling taneja’s compli-
cated business ventures, tracing $700 
million that flowed through his various 
companies over the years. the bank-
ruptcy trustee would sell three man-
sions and a huge beach house to recoup 
around $20 million for more than 300 
creditors in the case, a fraction of the 
$150 million believed owed.

And several of taneja’s associates 
and relatives are bracing themselves for 
accusations that they also had benefited 
from the fraud, making them the likely 
targets of a new round of civil lawsuits 
by the trustee this summer.

Before hilton sentenced the man 
responsible for all the turmoil to seven 
years in prison — which he is serving 
a minimum security prison in Loretto, 
pa. — the judge asked taneja if he had 
anything to say about the damage he’d 
done.

hanging his head and speaking in 
his quiet, mumbling way, taneja said 
he was “very sorry about my conduct 
and the embarrassment of my family 
and the aggravation to all of the victims. 
Fully accept my responsibility. i’m re-
ally, really sorry.”

Staff researcher Meg Smith contributed 
to this report. 

Annie Gowen covers wealth, class 
and income for The Washington 
Post. She can be reached at gowena@
washpost.com.P
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Shannon Young’s 
“How Does Your 
Garden Grow?” will 
be at Baltimore’s 
Evergreen Museum 
and Library.

don’t miss 
“Lost at Sea: The 
Ocean in the English 
Imagination, 1550-1750”
Explore the lives of English 
mariners with this display of 

“Poetry and Prayer: Islamic 
Manuscripts From the 
Walters Art Museum”
Only a week remains to see this 
Baltimore exhibit of colorful, 
intricate art that complemented 
religious texts from the 9th through 
19th centuries // Through June 
13 . Walters Art Museum, 600 N. 
Charles St., Baltimore. 410-547-
9000. www.thewalters.org. Free.

Free Summer Saturdays
For the second year, the Corcoran 
is getting generous during summer 
weekends. Every Saturday through 
Labor Day, visit the museum free 
of charge, and catch special events 
along with the fantastic Eadweard 
Muybridge exhibition. // Saturdays 
through Sept. 4. Corcoran Gallery 
of Art, 500 17th St. NW. 202-639-
1700. www.corcoran.org. Free.
— Stephanie Merry

compasses and other seafaring 
tools, writing and art from that 
period. // Thursday through Sept. 
4. Folger Shakespeare Library, 
201 East Capitol St. SE. 202-544-
4600. www.folger.edu. Free.

Contradictions outdoors
Washington should be so lucky to have a place such as Baltimore’s Evergreen 
Museum and Library. Situated on 26 landscaped acres in the middle of the city, 
the historic house museum hosts an acclaimed contemporary outdoor sculpture 
show every two summers. This year’s offering, “Simultaneous Presence,” features 
10 works by artists whose pieces address seeming contradiction in subtle and 
thought-provoking ways. // Through Sept. 26. Evergreen Museum and Library, 
4545 N. Charles St., Baltimore. 410-516-0341. museums.jhu.edu. Exhibition is 
free. Guided tours are offered, with advance registration, on Sunday, June 13, 20 
and 27 at 2 p.m. ($3-$6).  
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Museums & Galleries
MICHAEL O’SULLIVAN’S PICK
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Theater & Dance
STEPHANIE MERRY’S PICK

?
Got Plans

don’t miss 

Jamey Johnson and 
Eric Church
it’s a full day of country music at 
the annual WMZQfest throwdown, 
but the highlights will be provided 
by these two newcomers, who are 
injecting the genre with much-
needed ruggedness. // 2:15 p.m. 
Sunday. Jiffy Lube Live, 7800 Cellar 
Door Dr., Bristow. 703-754-6400. 
www.jiffylubelive.com. $20-$45.50.

Wreckless Eric & Amy Rigby
He’s best known for the 1977 single 
“Whole Wide World”; she’s best 
known for her 1996 cult-favorite 
album “Diary of a Mod Housewife.” 
they both have much more great 
music to their credit and now 
make it together as husband and 
wife. // 9 p.m. Wednesday. Black 
Cat, 1811 14th St. NW. 202-667-
4490. www.blackcatdc.com. $12.

Jimmy Cliff
the reggae icon brought the 
Jamaican sound to the masses 
with his 1973 movie “the 
Harder they Come” and 
was recently inducted 
into the rock and roll 
Hall of Fame. // 8 p.m. 

Thursday. Wolf Trap, Filene Center, 
1635 Trap Rd., Vienna. 703-255-
1868. www.wolf-trap.org. $25-$40.

Poncho Sanchez Latin Band
the conga player and his band 
will be joined by special guest 
Paquito D’rivera for an evening of 
“Jazz under the Stars” as part of 
the D.C. Jazz Festival. // 7:30 p.m. 
Friday. Carter Barron Amphitheatre, 
4850 Colorado Ave. NW. 202-426-
0486. www.dcjazzfest.org. $24.
— David Malitz

Music
DAVID MALITZ’S PICK

Zoo Bound: 
What’s a good 
kid-friendly res-
taurant around 
the zoo?
JuLia BEiZEr: i 
like Open City if 
you’re planning to 
take the Woodley 
Park Metro. in 
Cleveland Park, 
there’s always 
The Cereal 
Bowl. Sorriso is 
fun, too.

Open City, 2331 
Calvert St. NW. 
202-332-2331.

The Cereal Bowl, 
3420 Connecticut 
Ave. NW. 202-244-
4492.

Sorriso, 3518 
Connecticut 
Ave. NW. 202-
537-4800.

Turning to church
Patty Griffin has always excelled at sad and lonely songs, so it 
was a bit surprising to find out that her new album would be 
a gospel collection. Uplift and inspiration have never really 
been her forte. “Downtown Church” still has some downers, 
but even the dirgelike “Death’s Got a Warrant” has a hint 
of hope, thanks to lively harmonies. Meanwhile, “Move 
Up” and “I Smell a Rat” are as much rockabilly as religious. 
Griffin’s voice is as captivating as ever, and she sings with 
authority and tenderness. Hotshot guitarist Buddy Miller, a 
frequent collaborator, will join her for this show. //  
7 p.m. Saturday. 9:30 club, 815 V St. NW. 202-265-0930. 
www.930.com. $35.

Inspiring
In the dance piece “Diagnosis 
of a Faun,” the work that 
went into the production 
may be as important as the 
finished work itself. The 
performance, part of the 
VSA (Very Special Arts) 
Festival spotlighting artists 
with disabilities, was partly 
inspired by the show’s star, 
Gregg Mozgala, who was 
born with cerebral palsy. 
Yet, while working with 
choreographer Tamar 
Rogoff, Mozgala developed 
the ability to control parts 
of his body he had never 
fully commanded. His 
accomplishments go on 
display with this piece. 
// 7:30 p.m. Thursday. 
Kennedy Center, 2700 F St. 
NW. 202-467-4600. www.
kennedy-center.org. $25.

don’t miss 

“Mrs. Warren’s Profession”
Broadway fixture Elizabeth 
ashley is back in Washington to 
star in george Bernard Shaw’s 
play about a self-made woman 
whose prim daughter is less than 
impressed when she uncovers the 
shocking source of her family’s 
wealth. // Tuesday through July 
11. Sidney Harman Hall, 610 F 
St. NW. 202-547-1122. www.
shakespearetheatre.org. $20-$87.
— Stephanie Merry
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For updates — as well 
as hundreds of other 
fun options —  go to 
goingoutguide.com. Event 
information was accurate 
as of press time.

“HOw DOES YOUR 
gARDEN gROw” 
PHOTOgRAPH bY 
wILL KIRK/JHU; 
2005 PATTY gRIffIN 
PHOTOgRAPH bY 
TRACI gOUDIE; 
“DIAgNOSIS Of 
 A fAUN” 
PHOTOgRAPH bY 
JULIE LEMbERgER
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For Kids

the Going out 
Gurus answer 
your questions  
Wednesday 
at 1 p.m. at 
goingoutguide.
com.

PHOTOgRAPH COURTESY 
Of PARAMOUNT PICTURES/
PHOTOfEST 

CElEBratE 
FairFax!
Children have 
their own 
designated 
area this year 
— the KidWay 
MidWay — at 
Fairfax’s annual 
carnival. the kid-
friendly options 
are too numer-
ous to name, but 
the highlights 
include a carou-
sel; a children’s 
stage featuring a 
magic show and 
some terrifyingly 
large snakes, 
thanks to rep-
tiles alive!; and 
Children’s av-
enue, where kids 
can check out a 
petting zoo, try 
the climbing wall 
or walk through 
a model train 
exhibit. // 6 p.m.-
midnight Friday, 
10 a.m.-midnight 
Saturday, 11 a.m.-
7 p.m. Sunday. 
Fairfax County 
Government 
Center, 12000 
Government Cen-
ter Pkwy., Fairfax. 
703-324-3247. 
www.celebrate-
fairfax.com. 
$7-$12; children 
$4-$5.  
— Stephanie 
Merry 

don’t miss 

Rattle & Reel
Keep up with the latest 
indies and arthouse films 
even if you’re responsible 
for a newborn. this matinee 
series caters to babies and 
their caregivers. this week’s 
feature: the documentary 
“Living in Emergency: Doctors 
Without Borders,” a look at 
an organization that steps 
up in time of international 
crisis. // 11 a.m. Wednesdays. 
Landmark’s E Street Cinema, 
555 11th St. NW. 202-452-
7672. www.landmarktheatres.
com. $8 (free for babies).

“Ondine”
Looking for an alternative 
to upcoming ’80s-centric 
theatrical releases such as 
“the a-team” and “the Karate 
Kid”? Consider this modern 
fairy tale about a fisherman 
(Colin Farrell) and a mermaid 
(alicja Bachleda) from director 
neil Jordan (“the Crying 
game”). We promise it’s not a 
remake of 1984’s “Splash.” // 
Opens Friday in area theaters.
— Jen Chaney

Spacing out
Want to make it a Spock summer? Crystal City’s 
annual outdoor movie fest makes it possible by 
devoting all 11 of its screenings to “Star Trek” movies. 
The series begins Monday with 1979’s “Star Trek” and 
continues with “The Wrath of Khan” to 2002’s “Star 
Trek: Nemesis.” The series wraps up with J.J. Abrams’s 
2009 take on “Trek.” // Sundown Mondays through 
Aug. 16. 18th and Bell streets across from the Crystal 
City Metro station, Crystal City. 703-412-9430.  
www.crystalcity.org. Free.

Movies 
JEN CHANEY’S PICK

MAGAZINE MARKET

FURNITURE

COSMETIC/PLASTIC SURGERY

Advertise in Magazine Market. For more 
information, contact Danielle Gosnell at 202-
334-5648 or magazinemarket@washpost.com

Magazine Market
Small ad. HUGE RESPONSE!
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Step into our

W orld
Designer

furniture at
half the price.

Previously-viewed, our
furnishings have graced
the models and now they

can be yours at

7601 Lindbergh Drive • Gaithersburg, MD
301-590-1137

www.modelhomeclearance.com
OPEN MON.- SAT. 9:30-6, SUN. 12-5

Visit our Showroom at:

BELOW MSRP
40-70%
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1800 Wilson Blvd.,  Arlington, VA
Phone: 703-465-0036 • www.cafeassorti.com

CAFÉ ASSORTIBakery

HOMEMADE EASTERN EUROPEAN CUISINE
Breakfast • Lunch • Dinner • Bar 

ENJOY A CUP OF COFFEE WITH CAKES, 
PIES AND PASTRIES MADE FRESH DAILY

527 8th St S.E. Washington, DC 20003     cavamezze.com

202.543.9090

Lunch | Dinner | Cocktails | Happy Hour
Late Night | Catering

915 E Street, NW
202.629.4355

www.asianine.com

Sushi GO ROUND
& TAPAS

D.C.’s First Sushi Belt Bar!
Located next to Verizon Center & Regal Theater

Gallery Place: 705 7th St., NW
(202) 393-2825 | www.sushigoroundatverizon.com

French Restaurant & Wine Lounge 
in Friendship Heights

www.lechatnoirrestaurant.com
4907 Wisconsin Avenue, NW

202.244.2044

Serving Tysons area for 28 yrs
1992 Chain Bridge Rd., McLean, VA (Near Tyson’s 2 Galleria)

703-790-9000 • www.da-domenico.com
Sister restaurant to Zeffi relli’s in Herndon

703-318-7000 • www.zeffi relliristorante.com
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WASHINGTONIAN’S TOP 100

3804 Mt. Vernon Avenue • Alexandria
703-684-6010 • www.rtsrestaurant.net
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Best Bets: Beach bars
Relax with a cold one at a seaside hot spot

Dewey Beach, Del.
thE liGhthousE
124 DiCKinSOn St. 302-227-4333.
weekends at Dewey usually start with the 
Lighthouse’s long-running Taco Toss happy 
hour, which features $2 beers and $1 tacos 
(and other snacks) from 4 to 9 p.m. After you 
eat, watch the sunset from the patio.

thE starBoard
2009 COaStaL HWy. 302-227-4600.
One of the most popular places east of the 
bay bridge, this sprawling indoor-outdoor 
spot has DJs, drink specials and beer pong. 
The day-long “Suicide Sundays” party, 
with live music and a bloody mary bar, is 
legendary.

northBEaCh
125 MCKinLEy St. 302-226-2434.
Simplicity itself: Northbeach’s main 
attraction is a large, tented outdoor 
bar situated directly on the beach and 
surrounded by palm trees. grab a frozen 

Lewes, Del.
aGavE
137 SECOnD St. 302-645-1232.
The best margaritas at the beach can be 
found at this small Mexican restaurant, 
which stocks dozens of tequilas and serves 
fantastic fish tacos.

Rehoboth Beach, Del.
doGFish hEad BrEWinGs 
and Eats
320 rEHOBOtH aVE. 302-226-2739.
Dogfish Head beers have a cult following, 
and this brew pub doesn’t disappoint, with 
ales you can’t taste anywhere else and live 
music every weekend.

FroGG Pond
3 S. FirSt St. 302-227-2234.
There’s always something going on at this 
laid-back bar: live music, trivia, karaoke 
and plenty of food and drink specials. 
wednesday’s game night means free pool 
and wii bowling.

drink, kick off your shoes and wiggle your 
toes in the sand.

Fenwick Island, Del. 
CatCh 54
54 MaDiSOn aVE. 302-436-8600.
The most relaxing place at the shore? An 
Adirondack chair on the back patio of Catch 
54 — with drink in hand, a view of the calm 
bay and plenty of wildlife, including soaring 
herons.

Ocean City, Md. 
Bull on thE BEaCh
17 94tH St. 410-524-2455.
A favorite of locals, the casual bull has 
fantastic bartenders and great daily specials 
on the raw bar.

maCky’s BaysidE Bar & Grill
5311 COaStaL HWy. 410-723-5565.
A private stretch of beach with tables, chairs 
and beer pong. A dance floor just steps away. 
Cheap drinks. You won’t want to leave.  
— Fritz Hahn

MAGAZINE MARKET

FURNITURE

COSMETIC/PLASTIC SURGERY

Advertise in Magazine Market. For more 
information, contact Danielle Gosnell at 202-
334-5648 or magazinemarket@washpost.com

Magazine Market
Small ad. HUGE RESPONSE!
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Step into our

W orld
Designer

furniture at
half the price.

Previously-viewed, our
furnishings have graced
the models and now they

can be yours at

7601 Lindbergh Drive • Gaithersburg, MD
301-590-1137

www.modelhomeclearance.com
OPEN MON.- SAT. 9:30-6, SUN. 12-5

Visit our Showroom at:

BELOW MSRP
40-70%
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Tom Sietsema Dining

Teekay teekay 
teekay.

In the dark about
tipping and lighting
Chatters seek advice, air peeves

T
oday’s special: Edited excerpts from questions 
and comments from recent online chats.

Awkward tipping situation: Tom, is it acceptable for wait 
staff to approach a table after the customers have paid a bill to 

inform the customers that their 10 percent tip is not enough and that they need to 
fork over some cash to bump the tip up to 20 percent? That happened to us at a 
Bethesda restaurant this weekend.
As a former waitress, I am a very generous tipper (usually more than 20 percent, 
and rarely less), but there was a major glitch with service that negatively affected 
our evening. It was so bad that my usually generous friends wanted to tip even 
less, but I convinced them otherwise.
Tom Sietsema: I typically tip 20 percent of the pre-tax bill, unless the service is 
poor, in which case I tip 15 percent (or less, depending on what the glitches are).
Under very few circumstances is it acceptable for a waiter to broach the subject of 
an inadequate gratuity with a party.
Chatters, what say you? Have you ever stiffed a server, and, if so, why?

When to stiff wait staff: I think it’s 
only fair to slight the wait staff if you 
have given them an opportunity to fix 
whatever the problem may be. I don’t 
think it’s ever right to be cheap if you 
haven’t even let them know that you 
are unhappy. For example, my husband 
and I recently waited for more than 
15 minutes at a very nice restaurant 
before our waiter acknowledged our 
presence. However, we politely told 
him that we had been waiting, and 
he went out of his way the rest of the 
evening to make up for it. Needless to 
say, he received a great tip.
Tom: Useful advice.
Tips not mandatory: In my opinion, 
it is absolutely inappropriate for a 
member of the wait staff to come to 
your table and tell you that you have 
tipped inadequately. Tipping is a 
reward for good service, and as much 
as we treat it as mandatory because 
we don’t want to look cheap, it’s not 
mandatory! If your waiter/waitress 
does not provide good service, that 
should be reflected in the tip. If the 
restaurant itself or the chef or anyone 
other than the wait staff did something 
wrong or unsatisfactory, that should 
be taken up with the manager, and 
the wait staff should not be tipped 
less if he or she was not at fault. It is 
unacceptable for someone receiving a 
non-mandatory amount of money to 
assume that it is, in fact, mandatory.
Tom: I agree.
Undertipping?: Sometimes I blow 
the math and inadvertently undertip. 
A polite “Was the service satisfactory?” 
inquiry has more than once saved me 
from myself.
Tom: Great solution to a potentially 
sticky situation.

Minibar: I was able to get 
reservations in a couple weeks to 
celebrate my anniversary with my 
Significant Other, and we’re very much 
excited for the experience. However, 
I’ve read in various outlets that there’s 
conversation between diners/chefs and 
diners/diners. Is this expected? I’m 
not antisocial, but on our anniversary I 
want to be focused entirely on my SO, 
the food and the chefs without having 
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to worry about putting off fellow 
diners. Not trying to be a party pooper, 
but …
Tom: Going to Minibar and expecting 
to focus on your Main Squeeze is like 
going to Cirque du Soleil for a heart-
to-heart. I’m not saying you should 
reconsider your reservation, but to 
fully enjoy a meal at Minibar, you gotta 
listen to the chefs and pay attention to 
the plates.
Minibar follow-up: I completely 
understand that we won’t be able to 
gaze into each other’s eyes all night 
long (joking, of course), and I look 
forward to engaging with the chefs,  
as that’s part of the experience that 
we’re excited about. My chief “concern” 
is the other diners, whom I’d rather 
not waste my time with, for lack of 
a nicer term, when I want to enjoy 
the experience and my SO on our 
anniversary.
Tom: I don’t think you should worry. 
I’ve been six times now, and I’ve never 
been hijacked by a stranger sitting next 
to me. Plus, you can create a zone of 
privacy by turning toward your date.

Puzzled by stars: I reread your 
review of Cosmopolitan Grill 
(Magazine, March 28) three times 
trying to figure out the justification for 
a 1.5-star meal (a rare occurrence for a 
restaurant to merit anything less than 
2, it seems). So what gives? Where did 
they go wrong?
Tom: You were not the only reader to 
question that rating. One-and-a-half 
stars means a place is “satisfactory 

to good.” And I thought that was 
fair for a modest mom-and-pop 
establishment that does some things 
well (Cosmopolitan’s burek is excellent) 
but isn’t notable for everything. Its fish 
was overwhelmed by garlic, and the 
seasonings were pretty much the same 
from dish to dish. I didn’t mention 
dessert, but those I tried (baklava, 
apple pie) were lackluster. One guest of 
mine was a native Bosnian with no ties 
to the restaurant, and she felt the food 
was fine but not great. 
Finally, I’d rather be conservative and 
have readers walk away from a place 
happier than they would expect after 
my review, than have them go with 
lofty expectations and be disappointed 
by what’s “satisfactory to good.”

Dining alone: You’ve often 
commented that when dining alone at 
a restaurant, you enjoy sitting at the 
bar and ordering from the bar menu. 
Can you recommend a few places (D.C. 
or close-in Maryland) that provide a 
good setting for that?
Tom: Palena in Cleveland Park, but 
you have to get there early to snare a 
seat. Buck’s Fishing & Camping in 
upper Northwest for winning American 
fare. Rasika in Penn Quarter for lusty 
Indian (in part because it’s so hard 
to book a table there). PS 7’s near 
Chinatown (dig those cocktails!). 
CityZen, helmed by star chef Eric 
Zeibold (such a handsome space, and 
you feel very much a part of the formal 
dining room in the Mandarin Oriental 
hotel in Southwest).

Menu print: This is a plea to 
restaurant owners to please make your 
menus easier to read, or print a couple 
of large-font menus to provide if people 
ask for them. It’s such a simple thing 
that would set a restaurant apart, and 
my young, visually impaired spouse 
who loves to eat out would really 
appreciate the chance to read a menu 
instead of having it read to her.
Tom: Here’s your plea. Let’s hope 
restaurants pay attention.

The regular Dining column 
will return next week.

Portuguese &
Mediterranean Cuisine

FREE BOTTLE OF WINE

Chevy Chase Bank Bldg., 8401 Connecticut Ave.
Chevy Chase, MD • (301) 652-8684

2250-B Crystal Drive
Arlington, VA 22202
571.431.7090
www.korarestaurant.com

Free Parking M-F After 4. Sat & Sun All Day

1311 Lamberton Drive

Kemp Mill Shopping Center

Silver Spring

301.649.6
690

FREE PARKING 
European and Portuguese Cuisine 

in a Cozy Atmosphere

NovaEuropaRestaurant.com    

“It was an amazing package of fl avors and 
textures. Minh’s is an all-purpose pleaser”.

Tom Sietsema, Washington Post

Open Daily 11am - 10pm • Fri & Sat 11am - 11pm

Authentic Vietnamese Cuisine
2500 Wilson Blvd. • Arlington, VA
703-525-2828

728 Pine Street
Historic Herndon

703-318-7000
Best Veal Chop in Town!

www.zeffirelliristorante.com

A historic Herndon 
landmark for 16 years. 

Serving fine Italian Cuisine 
in a romantic, relaxed, 

elegant atmosphere.

Daily Specials & Traditional Thai Favorites
800 King Farm Blvd., Rockville, MD 20850

(Located at the west end of King Farm Blvd)
301-258-8829 • Fax: 301-208-2318

www.thaifarmrestaurant.com

THAI FARM
R E S T A U R A N T

ONLY FRENCH RESTAURANT 
OPEN SO LATE

’TIL 3 A.M. WEEKDAYS
’TIL 4 A.M. WEEKENDS

All Major Credit Cards Accepted
3124-28 M STREET

(202) 338-3830
GEORGETOWN

5120 MacArthur Blvd. NW 
Washington, DC 20016 
202.237.2300 

www.etvoiladc.com

“Some of my fondest 
memories of Belgian 

food aren’t from trips 
to Brussels but from 
journeys to this gem 

in Palisades.”
- Tom Sietsema, Oct. ‘09, The Washington Post
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Dilbert

by scoT T adaMs

The Original Closet Company Since 1979
12201 Nebel Street Rockville, MD

Call Closet Stretchers Today At: (301) 468-1090Call Closet Stretchers Today At: (301) 468-1090

Washington Families Lose Over 35 Minutes A Day Looking
For Things They Know They Own But Can’t Find!

Our Closets Are Designed To Save You Time! Save You Money! And Eliminate Your Stress! 

Washington Families Lose Over 35 Minutes A Day Looking
For Things They Know They Own But Can’t Find!

Our Closets Are Designed To Save You Time! Save You Money! And Eliminate Your Stress! 
FREEInstallationTo The First 50 Customers!

FREEInstallationTo The First 50 Customers!

FREE 
In Home

Consultations!

FREE 
In Home

Consultations!

OVER
30
YEARS OFSATISFIEDCUSTOMERS!

OVER
30
YEARS OFSATISFIEDCUSTOMERS!

www.closetstretchers.com

Savings For Every Home...With Our Low Factory Direct Prices!
SAVE Up To $500 With Our 
Complete Garage System! 

Call Now For Details!

Now Is The Perfect Time To Get Your Closet At An
Unbeatable Price!  You’ll Thank Yourself Later!

Savings For Every Home...

The Original Closet Company Since 1979
12201 Nebel Street Rockville, MD

Call Closet Stretchers Today At: (301) 468-1090Call Closet Stretchers Today At: (301) 468-1090

Washington Families Lose Over 35 Minutes A Day Looking
For Things They Know They Own But Can’t Find!

Our Closets Are Designed To Save You Time! Save You Money! And Eliminate Your Stress! 

Washington Families Lose Over 35 Minutes A Day Looking
For Things They Know They Own But Can’t Find!

Our Closets Are Designed To Save You Time! Save You Money! And Eliminate Your Stress! 
FREEInstallationTo The First 50 Customers!

FREEInstallationTo The First 50 Customers!

FREE 
In Home

Consultations!

FREE 
In Home

Consultations!

OVER
30
YEARS OFSATISFIEDCUSTOMERS!

OVER
30
YEARS OFSATISFIEDCUSTOMERS!

www.closetstretchers.com

Savings For Every Home...With Our Low Factory Direct Prices!
SAVE Up To $500 With Our 
Complete Garage System! 

Call Now For Details!

Now Is The Perfect Time To Get Your Closet At An
Unbeatable Price!  You’ll Thank Yourself Later!

Savings For Every Home...
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Key to last week’s Second Glance (May 30)

1. heavy spot

2. less shine

3. different species

4. another vowel

5. moved over

6. Turned around

7. more support

8. lost a sticker

9. less green

10. Flower grew

11. Shortened line

12. lowered price

Next week in 
the Magazine
the mess he made
A lifelong hoarder — okay, a slob! 
— decides that it’s time for his 
problems to stop piling up. 
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LEATHER SALE

 4 PC MODULAR GENUINE ITALIAN  
LEATHER SECTIONAL  $2499

www.hamiltonsofagallery.com 

FALLS CHURCH 5928 Leesburg Pike 1.5 miles east of 
7 Corners 703-820-8000

CHANTILLY SHOWROOM & CLEARANCE 
CTR. 4060 Walney Rd. 703-766-8000

*Not applicable to other promotions

ROCKVILLE 11711 Parklawn Dr. N. of White Flint Mall 
at Nicholson Ln. 301-881-3900

VIENNA 138 West Maple Ave. Located at Magruder’s 
Shopping Center 703-319-8000

CUSTOM ORDERS IN CHOICE OF LEATHER OR FABRICS IN 30 DAYS – NEXT DAY DELIVERY ON ALL IN-STOCK ITEMS  
C U S T O M I Z E ,  N O T  C O M P R O M I S E ,  O N L Y  A T  H A M I L T O N S  

2-PIECE CONTEMPORARY LEATHER  
SECTIONAL  $2399

GENUINE ITALIAN LEATHER 
SOFA $999   LOVESEAT $959   CHAIR $699

S

SAVE AN ADDITIONAL10%
WITH THIS AD*

GENUINE ITALIAN LEATHER 
SOFA $1299  LOVE SEAT $1259  CHAIR $799
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Interested in 
submitting your 

own digital 
photographs to 
Second Glance? 

For instructions, 
go to washingtonpost.

com/secondglance. 
Then e-mail us at 
secondglance@
washpost.com. 

Puzzle answers 
are online  

now at 
washington 

post.com/
secondglance 

and will be in the 
magazine’s 
print issue  
next week.  

For answers  
to last week’s 

second Glance, 
see Page 29.

deGRee OF 
dIFFICULtY

moderate
advanced

extreme

Second Glance

Flower power
Find the 12 differences between the original  
photograph, top, and the altered photograph, bottom. by Randy Mays

a flower stand in Dupont Circle in March.
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ADVERTISEMENT

And the difference is...
Better Ingredients. Better Pizza. Better Than Ever. Papa John’s.

NO PURCHASE NECESSARY. A purchase will not increase your chances of winning. Promotion entry period begins on 6/5/10 at 12:00 AM ET and ends on 6/13/10 at 11:59 PM ET. Open to legal residents of DC, 
MD and VA who are 18 or older at the time of entry. Void where prohibited. Promotion subject to complete Official Rules which are available at www.washingtonpost.com/postfun or by mailing a self-addressed 
stamped envelope to Washington Post, Advertising Promotions, Papa John’s Sweepstakes Rules, 1150 15th St., NW, 7th Fl. Lennox, Washington, DC 20071. To enter, go to www.washingtonpost.com/postfun. To 

enter by mail, send a 3½ “ x 5 “ postcard with complete name, address, e-mail, and daytime phone number to Washington Post, Advertising Promotions, Papa John’s Promotion Entries, 1150 15th St., NW, 7th Fl. 
Lennox, Washington, DC 20071. Mail-in entries must be received by 6/21/10. The following prize will be offered to fifty (50) winners: A Free Large, 2-topping Pizza. Retail Value: $15.67. Winners will be contacted 

by e-mail. Prizes will be redeemable at papajohns.com. Odds of winning depend on the number of eligible entries received. Sponsor: Papa John’s Pizza. The Washington Post is not a sponsor of this promotion.

Enter for a Chance to Win a FREE LARGE PIZZA WITH UP TO 7 TOPPINGS! (50 winners)

and fi nd the answers to the puzzle online at www.washingtonpost.com/postfun.
PAPA JOHN’S POSTHUNT SPECIAL: Go to papajohns.com and enter promo code: POSTHUNT

for your Large 2-Topping Pizza for just $7.50. Offer good 6/5/10 - 6/13/10. 

Order your favorite Papa John’s Pizza today at papajohns.com

Order your favorite Papa John’s Pizza today at papajohns.com

Find the 12
differences 
between 
the original 
top photo 
and the 
altered 
photo at 
bottom.

Untitled-2   1 5/25/10   10:41:11 AM



For answers, call 1-900-226-5802. The cost is 95 cents per minute. The average call is two minutes.

The Crossword

A noisy stroll down Memory Lane
by MeRl Reagle | www.sundaycRosswoRds.coM

SolutIon to: 
Stop that! (May 30)

ACRoSS
	 1	 Bean	variety
	 8	 Late-night	host,	once
	 12	 Bygone	boomers
	 16	 Sleep	aid
	 19	 Jazz	drummer	Louie
	 20	 Approximately
	 21	 There	is,	to	Thérèse
	 22	 Wartime	prez
	 23	 1958	smash
	 25	 1960s	funnies
	 27	 Smoking	alternative?
	 28	 Pond	scum
	 29	 Benz	finish
	 30	 Take	five
	 31	 Enormously
	 34	 ___	with	a	view
	 35	 1950s	cereal
	 37	 1960s	moonwalker
	 40	 Mimeo
	 41	 “Yikes!”
	 42	 “Star	Wars”	prologue	

word
	 43	 “Porky	in	Wackyland”	

bird
	 44	 Afflict
	 45	 With	“pay,”	a	scandal
	 46	 Dustin	in	“The	Graduate”
	 47	 Snacks	that	debuted	in	

1967
	 54	 “All	systems	___”
	 56	 Inspired	with	love,		

old-style
	 57	 Done	for
	 58	 Adam,	Hoss	and	Joe,	e.g.
	 60	 Long-range	weapon
	 63	 Possible	solution
	 65	 Three	Dog	Night	hit
	 66	 Lt.	Masters	of		

“Rin-Tin-Tin”
	 67	 High	points	of	Europe
	 70	 Pioneering	rock	critic	

played	by	Philip		
Seymour	Hoffman	in		
“Almost	Famous”

	 73	 Mason,	e.g.:	abbr.
	 74	 Resort,	for	short
	 75	 Lateral	lead-in
	 76	 Gloom’s	partner
	 77	 Start	of	a	Motown	hit
	 79	 Contemptuous	

connoisseur
	 81	 Verne	traveler
	 83	 March	time
	 85	 Some	punches
	 89	 “Howdy	Doody”		

Indian	who	shouted	
“Cowabunga!”

	 94	 Swiss	canton
	 95	 Lit.	monogram
	 96	 Brown	of	“The	Dean	

Martin	Show”

	 97	 Facility
	 98	 Carp	at
	 99	 Rose	or	Rozelle
	 101	 Cop	call
	 103	 Cereal	introduced	in	

1963
	 106	 Espionage	figure	who	

was	paroled	in	1954
	 108	 Some	students
	 109	 Rostov	rejection
	 110	 “Star”	or	“bucks”	intro
	 111	 Sudan	neighbor:	abbr.
	 112	 Put	away
	 113	 SPCA,	e.g.:	abbr.
	 115	 Cartoon	character	

introduced	in	1963
	 117	 Hogan’s	keeper
	 122	 Mama	bear,	in		

Monterrey
	 123	 Eye	part
	 124	 Hymn	word
	 125	 City	29	miles	from	

Naples
	 126	 Hankering
	 127	 Home	of	Vanderbilt	U.
	 128	 1965	MVP
	 129	 Nine-time	presidential	

candidate	Harold	

DoWn
	 1	 Infomercial	muscles
	 2	 D.C.	denizen
	 3	 Start	of	Edith’s	show
	 4	 Crepe’s	cousin
	 5	 “This	___	sudden!”
	 6	 Red-hunter	Roy
	 7	 Puzzle	filling:	abbr.
	 8	 Hoi	___
	 9	 Catherine’s	place
	 10	 Indian	state	of		

silkworm	fame
	 11	 Architect	Mies	van		

der	___
	 12	 Give	the	once-over
	 13	 Like	lingo
	 14	 Aggressive	in		

personality
	 15	 Biological	pouch
	 16	 Started,	as	a	sitcom
	 17	 San	Luis	___
	 18	 Schoolbooks
	 24	 Bird-show	birds
	 26	 “The	Boxcar	Children”	

children
	 31	 Part	of	111	Across’s	

capital
	 32	 German	pistol
	 33	 Layer	in	the	news
	 34	 Gets	to	the	bottom	line
	 35	 Not	hollow
	 36	 Brand	of	chocolate-and-

toffee	cups

	 38	 Like	some	committees
	 39	 Ringo’s	john
	 40	 Hero	played	by	Heston
	 44	 Early	video	game
	 45	 Least	commonplace
	 48	 Give	off
	 49	 Threw	in	(with)
	 50	 Night	light
	 51	 The	Jets	and	Sharks,	

e.g.
	 52	 The	robot	in	“The	Day	

the	Earth	Stood	Still”	
(1951)

	 53	 Peeved	state
	 55	 Bilko’s	boys
	 59	 Napoleon	Solo,	e.g.
	 61	 Poker	strategies
	 62	 Forget-___
	 64	 Dwelling
	 67	 Start	of	a	studio	motto
	 68	 “Mod	Squad”	dude		

Hayes
	 69	 “Hunny”	bear
	 71	 “Why	me?”	reaction
	 72	 Pt.	of	OAS
	 73	 Imitate

	 78	 Like	Wally,	in	relation		
to	Beaver

	 80	 “Let’s	go,	___,	let’s	
go!”

	 82	 Sea	birds
	 84	 King	of	the	macabre
	 86	 Like	people,	to		

Linkletter
	 87	 Vestige
	 88	 “Outta	___!”
	 90	 Salon	guru	Jose
	 91	 This	is	a	fine	mesh
	 92	 Comical	Conried
	 93	 Michael	Landon	alma	

mater:	abbr.
	 99	 Thank-you	pal
	 100	 Word	from	“I	Am	the	

Walrus”
	 101	 Contract	workers?
	 102	 Lyricist	Howard	of		

Disney	films
	 103	 Producer	Mel	on	“The	

Dick	Van	Dyke	Show”
	 104	 Cookwear
	 105	 Family	members
	 106	 Perth	___

	 116	 “___	I	digress”
	 118	 Baron’s	conclusion
	 119	 Apr.	addressee
	 120	 Compass	pt.
	 121	 Heyerdahl’s	“___-Tiki”

	 107	 Throw
	 108	 Mouthlike	opening
	 112	 Crooked	operation
	 113	 Chair-back	piece
	 114	 Enid’s	st.

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18

19 20 21 22

23 24 25 26

27 28 29 30

31 32 33 34 35 36

37 38 39 40 41

42 43 44 45

46 47 48 49 50 51 52 53

54 55 56 57 58 59

60 61 62 63 64 65 66

67 68 69 70 71 72 73

74 75 76 77 78

79 80 81 82 83 84 85 86 87 88

89 90 91 92 93 94

95 96 97 98

99 100 101 102 103 104 105

106 107 108 109

110 111 112 113 114

115 116 117 118 119 120 121

122 123 124 125

126 127 128 129

T H A T S G R I M H E Y H A D
H O M E E Q U I T Y F O R A D A T E

Q U I T O E C U A D O R I N I Q U I T Y
U T N E S T A V E A N T I Q U I T Y
E A G L E D A S S E T I S I S

A S A S O P S H I P
C H I Q U I T A N O N S E Q U I T U R
P E R U R E M O X I I S T R A T U M
R E S I Z E P P S P E R K N I F E

A C Q U I T S E S T G L U T
A N O P H E L E S M O S Q U I T O E S

P L A N O D E A S Q U I T H
J A D E S S T P S C I L O G J A M
S M E T A N A R O D M E D I N A N A

P R O P I N Q U I T Y M E S Q U I T E
B A U M S O B S T U

C A R P O A S K I D A R B O R
A Q U I T A I N E E B O L A O S A Y

O G U N Q U I T W E L L N O T Q U I T E
S E A G U L L S U N R E Q U I T E D
E D S E L S P A Y S T E R S E
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e-mail Gene at weingarten@washpost.com.    
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Gene Weingarten Below the Beltway
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Lost in space
why Gene is so disoriented

R
emember road maps? I’m talking 
about those big, floppy, colorful 
sheets of paper that couldn’t be folded 
the same way twice. Their extinction 
was triggered by MapQuest, but it 

took Global Positioning Systems to administer the coup 
de grace.

A convenience store I frequent has just removed its 
entire map kiosk because, as the manager told me, “Its 
only customers were even older than you are or already 
dead.”

People still plan trips and take them, but now we 
do it like mice in a maze: plenty of lefts and rights but 
no overview. We get where we want to, but — whether 
we’re following turn-by-turn computer printout 
directions or the 
voice of a woman 
who seems like a 
necrophiliac’s dream 
date, sexy but cold 
— we no longer have 
any idea where any 
place is in relation to 
anyplace else. We’ve 
lost the big picture.

I, for one, am 
actually elated by 
this. The playing field 
has been leveled.

Welcome to 
my world. I have 
always been a 
mouse in a maze. 
I’m directionally impaired, perpetually disoriented, 
intimidated by maps and unable to follow even simple 
directions. I never warmed to the concepts of “east,” 
“south,” “north” and that other one. I cannot understand 
radio traffic reports, because I don’t know where “the 
Occoquan” is or even what the Occoquan is. I also don’t 
know what a “Glebe” is, but I am scared of it. The only 
person I’ve known whose directional dysfunction comes 
close to my own is my friend Tammy. Tammy used to 
live in California. When she had to go north or south, 
she would first drive to the ocean — even if this was 
miles out of the way — because she had memorized one 
thing and one thing only: If the ocean was on her left, 
she was traveling north, and if it was on her right, she 
was traveling south.

I am more pathetic. Many years ago, after getting 
lost a half-dozen times, I finally learned the route from 
my house to the house of my friend Joel. I was really 
proud of myself, until disaster struck — I moved to a 
new house many miles away. At that point, if I did not 
have a wife or child with me, the only way I could now 
reliably get to Joel without getting lost was to first drive 
to my old house. I actually did this several times, to 
everyone’s merriment.

Social scientists have looked into this matter and 
have concluded, basically, that I am a woman. It is 
true: Studies show that women typically exhibit greater 
anxiety over getting lost than men do and that they 
consistently score lower than men in tests of spatial 
orientation. But women seem no more apt to actually 

get lost, because they 
are more likely to ask 
and follow directions.

Me, too! Unlike 
the stereotypical 
male, I have no 
problem asking 
directions. I do it 
all the time. My 
problem — where I 
seem to differ from 
the average woman 
— is that when I’m 
seeking directions 
I unerringly find a 
species of pedestrian, 
a certain kind 
of man I call the 

Scoutmaster. The Scoutmaster can be reliably identified 
by his two principal traits:

1) He has no idea where anything is; and, 2) he will 
never admit it.

I know him right away, from his actions. He will 
always listen patiently to where you want to go, nod 
laconically and glance knowingly out into the middle 
distance, as though planning the perfect route, sniffing 
the breeze for telltale clues, scanning the horizon for 
buzzards. This will last 10 seconds or more. Finally, he 
will give you a route, which he will pronounce “rowt.” 
That is the final evidence that you have a Scoutmaster.

I always thank him profusely. Then I drive off in the 
direction opposite the one he told me to take. It tends 
to work.
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Motivation

When we meet 
patients for 
consultation 

we are not only interested 
in “the what,” such as 

droopy eyes or saggy neck, but 
also “the why.” For Jill, the why 

was simple. She believed in “looking 
and feeling her absolute best.” And 

there was another why question to answer: 
why The Austin-Weston Center? Jill had the opportunity to come 

from a unique perspective, having not only worked as a nurse 
anesthetist at The Austin-Weston Center but also with several 

other plastic and cosmetic surgeons over the years. She said that 
“we consistently have the best results and the most experience.” She 

also added, “the staff was phenomenal.”

When asked about her experience meeting with the doctor and the 
consultation process, her reply was succinct, “Excellent.” With the 

experienced staff and the use of computer imaging, she discovered some 
possibilities that existed for her that she was completely unaware of, even 

with her years of experience. Jill also described herself as both “excited” 
and “nervous” about the consultation, but came out well informed and 
ready to schedule ASAP.

Given the opportunity to share other thoughts, she said, “After all was said 
and done, I wished I had done it sooner.”

Look for Jill’s continued story next week in the magazine. Follow Jill and other 
patient stories online at www.Austin-Weston.com/patientstories

1. Motivation
     Story # 1 of a series 
2. Experience
3. Impact

Real Patient Stories 

Jill

The Austin-Weston Center 
for Cosmetic Surgery

Find us on Facebook Follow us on Twitter
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